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Organics Cluster - Introduction rents

A Highly Favourable Regional Context 
5K¶QH�$OSHV�LV�RQH�RI�)UDQFH̵V�OHDGLQJ�UHJLRQV�LQ�WKH�ͤHOG�RI�RUJDQLF�DJULFXOWXUH��LW�KDV�WKH�FRXQWU\̵V�ODUJHVW�QXPEHU�RI�
IDUPV�DQG�FRPSDQLHV�WKDW�SURFHVV�RUJDQLF�IRRG�SURGXFWV�DQG�FRVPHWLFV��$ZDUH�RI�WKH�GHYHORSPHQW�SRWHQWLDO�RI�WKHVH�
VHFWRUV��WKH�5K¶QH�$OSHV�UHJLRQ�KDV�EHHQ�WDNLQJ�DFWLYH�VWHSV�VLQFH������WRZDUGV�VWUHQJWKHQLQJ�WKHLU�FRPSHWLWLYH�HGJH��
QDPHO\�E\�VHWWLQJ�XS�2UJDQLFV�&OXVWHU�LQ������

$W�LWV�URRW��2UJDQLFV�&OXVWHU�EULQJV�LQGXVWU\�DQG�UHVHDUFK�WRJHWKHU�LQWR�D�WLJKW�EXVLQHVV�QHWZRUN��,WV�DLP�LV�WR�EXLOG�D�VWUXF-
WXUHG�UHJLRQDO�IUDPHZRUN�LQ�ZKLFK�WR�IRVWHU�LQQRYDWLRQ�DQG�ERRVW�PDUNHWLQJ�FDSDFLW\�ZLWKLQ�WKH�5K¶QH�$OSHV�RUJDQLFV�
VHFWRU�

Organics Cluster’s Goals and Approach
2UJDQLFV�&OXVWHU�5K¶QH�$OSHV�EULQJV�WRJHWKHU�GHFLVLRQ�PDNHUV�IURP�WKH�IRXU�PDLQ�RUJDQLF�PDUNHWV�ZLWKLQ�WKH�UHJLRQ�
̽�2UJDQLF�IRRG�LQGXVWU\
̽�&HUWLͤHG�FRVPHWLFV��FRQIRUPLQJ�WR�UHFRJQLVHG�VSHFLͤFDWLRQV
̽�2UJDQLF�WH[WLOHV
̽�(FRORJLFDO�KRXVHKROG�FOHDQLQJ�SURGXFWV

7KH�FOXVWHU�JLYHV�WKH�����FRPSDQLHV�WKDW�PDNH�XS�WKLV�VHFWRU�WKH�RSSRUWXQLWLHV�DQG�PHDQV�WR�ZRUN�WRJHWKHU�DQG�EH�VWURQ-
JHU�DV�D�ZKROH�

7KH�FOXVWHU�HQFRXUDJHV�SXEOLF�DQG�SULYDWH�VWDNHKROGHUV�IURP�WKH�VHFWRU�WR�FRRSHUDWH�WRJHWKHU��IRFXVLQJ�RQ�WKUHH�PDLQ�
DUHDV���WUDLQLQJ��LQQRYDWLRQ��DQG�PDUNHWLQJ��,WV�JRDOV�DUH�WR�
̽�'HYHORS�WKH�RUJDQLF�PDUNHW�
̽�3URPRWH�WKH�5K¶QH�$OSHV�UHJLRQ�DQG�JLYH�LW�JUHDWHU�YLVLELOLW\�E\�SODFLQJ�LW�PRUH�ͤUPO\�RQ�WKH�RUJDQLF�PDS�
̽�(QKDQFH�WKH�SHUIRUPDQFH�DQG�FRPSHWLWLYHQHVV�RI�FRPSDQLHV�ZLWKLQ�WKH�FOXVWHU�
̽�&UHDWH�ZRUNLQJ�JURXSV�DQG�GHYHORS�LQLWLDWLYHV�WKDW�PHHW�WKH�QHHGV�RI�FRPSDQLHV�DQG�PDUNHWV�ZLWKLQ�WKH�RUJDQLFV�VHFWRU�
̽�6WUHQJWKHQ�WKH�EUDQG�SUHVHQFH�RI�FRPSDQLHV�DEURDG�
̽�(QFRXUDJH�WKH�VHFWRU�WR�EXLOG�QHZ�SURMHFWV�

,Q�WKLV�UHJDUG��2UJDQLFV�&OXVWHU�KDV�GHYHORSHG�DQG�RUJDQLVHG�%�,�2��1̵'D\V��WKH�ZRUOG̵V�ͤUVW�DQG�RQO\�LQWHUQDWLRQDO�EX-
VLQHVV�FRQYHQWLRQ�VSHFLͤFDOO\�GHGLFDWHG�WR�RUJDQLF�LQQRYDWLRQ�
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B.I.O. N’DAYS

Presentation 
6SXUUHG�RQ�E\�WKH�VXFFHVV�RI�WKH��UG�%�,�2��1̵�'D\V�HYHQW�VWDJHG�LQ�������2UJDQLFV�&OXVWHU�LV�GHOLJKWHG�WR�EH�EULQJLQJ�LW�
EDFN�DJDLQ�LQ������
%�,�2��1̵'D\V�LV�D�XQLTXH�EXVLQHVV�DQG�LQQRYDWLRQ�FRQYHQWLRQ�WKDW�IRFXVHV�RQ�WKH�PDUNHWLQJ�DQG�WHFKQRORJ\�RI�RUJDQLF�
SURGXFWV��IRRG�LQGXVWU\��FRVPHWLFV��WH[WLOHV��KRXVHKROG�FOHDQLQJ�SURGXFWV��LQ�)UDQFH�DQG�DEURDG���
,W�LV�7+(�LQWHUQDWLRQDO�PHHWLQJ�SODFH�IRU�WKH�RUJDQLF�PDUNHW�DV�D�ZKROH��1RW�WR�EH�PLVVHG��LW�LV�DQ�RSSRUWXQLW\�WR�DQWLFLSDWH��
LQQRYDWH�DQG�H[FKDQJH�LGHDV�DQG�LQIRUPDWLRQ�
̽�/HDUQ�DERXW�)UHQFK�RUJDQLF�PDUNHW�WUHQGV�
̽�6KDUH�SHUVSHFWLYHV�RQ�QHZ�WUHQGV�ZLWK�LQWHUQDWLRQDO�H[SHUWV
̽�%RRVW�\RXU�EXVLQHVV�SRWHQWLDO�RQ�WKH�)UHQFK�PDUNHW
̽�2IIHU�YLVLWRUV�WKH�FKDQFH�WR�VDPSOH�\RXU�RUJDQLF�SURGXFW�LQQRYDWLRQV��DQG�JDLQ�LQYDOXDEOH�GLUHFW�IHHGEDFN�DV�ZHOO�DV�
SURPRWLRQ�RSSRUWXQLWLHV�
̽�6KRZFDVH�\RXU�SURGXFW�RIIHULQJ�DQG�HQKDQFH�\RXU�EUDQG�LPDJH�EHIRUH�D�SDQHO�RI�SURFHVVRUV��GLVWULEXWRUV��VXSSOLHUV�DQG�
WHFKQLFDO�FHQWUHV��HWF��

Results of the Previous 3 B.I.O. N’Days Events
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Target Groups

B.I.O. N’ Days Goals for 2016:
̽����GLIIHUHQW�FRXQWULHV�UHSUHVHQWHG
̽�����SDUWLFLSDQWV
̽�����%�%�PHHWLQJV

2016 Highlights
̽�&RQIHUHQFHV�ZLWK�LQWHUQDWLRQDO�H[SHUWV
̽�)HHGEDFN�RQ�VXFFHVVIXO�H[SHULHQFHV
̽�7KHPHG�ZRUNVKRSV�WR�DFTXLUH�SUDFWLFDO�WRROV
̽�%�%�PHHWLQJV��FRPSDQLHV��GLVWULEXWRUV��VXSSOLHUV��H[SHUWV�DQG�ͤQDQFLHUV̿
̽�7DVWLQJ�	�7HVWLQJ�7RXU�WR�RIIHU�YLVLWRUV�WKH�RSSRUWXQLW\�WR�VDPSOH�DQG�WHVW�\RXU�RUJDQLF�SURGXFW�LQQRYDWLRQV
̽�$�IULHQGO\�JHW�WRJHWKHU�HYHQLQJ�

%�,�2��1̵'$<6�EULQJV�WRJHWKHU�SURIHVVLRQDOV�IURP�DFURVV�WKH�HQWLUH�QDWLRQDO�DQG�LQWHUQDWLRQDO�RUJDQLF�PDUNHW��HQFRPSDV-
VLQJ�WKH�IRRG�LQGXVWU\��FRVPHWLFV��WH[WLOHV�DQG�KRXVHKROG�FOHDQLQJ�SURGXFWV�
:H�ZLOO�EH�LQYLWLQJ�
̽�3URGXFHUV��SURFHVVRUV�DQG�PDQXIDFWXUHUV
̽�'LVWULEXWRUV��K\SHUPDUNHWV�DQG�VXSHUPDUNHWV��ZKROHVDOHUV��VSHFLDOW\�VWRUHV�DQG�H�FRPPHUFH̿�
̽�7HFKQRORJLFDO�HTXLSPHQW�DQG�LQJUHGLHQW�VXSSOLHUV
̽�(QJLQHHUV�DQG�ODERUDWRU\�PDQDJHUV���
̽�6HUYLFH�SURYLGHUV�DQG�LQQRYDWLRQ�DQG�PDUNHWLQJ�H[SHUWV
̽�3URIHVVLRQDO�ERGLHV�DQG�HFRQRPLF�GHYHORSPHQW�LQVWLWXWLRQV�
̽�)LQDQFLHUV
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Communication Plan

Dedicated website www.biondays.com

,Q�)UHQFK�DQG�(QJOLVK�
/DXQFKHG�LQ�-XQH�����
+\SHUOLQNHG�ORJR�DQG�����ZRUG�GHVFULSWLRQ�RI�\RXU�RUJDQL-
VDWLRQ�IHDWXUHG�RQ�WKH�ZHEVLWH��IRU�VSRQVRUV�

Promotional videos

)UHQFK�YLGHR�VXEWLWOHG�LQ�(QJOLVK
����YLGHR�WR�ODXQFK�WKH�HYHQW
����YLGHR�VKRW�GXULQJ�WKH�HYHQW��IHDWXULQJ�LQWHUYLHZV�ZLWK�
sponsor & partners 
6KRZQ�RQ�
ZZZ�RUJDQLFV�FOXVWHU�FRP��������KLWV�PRQWK�
ZZZ�ELRQGD\V�FRP�
ZZZ�GDLO\PRWLRQ�FRP�
%�%�VRFLDO�QHWZRUNV

Internet marketing $GYHUWV�RQ�/LQNHG,Q�	�7ZLWWHU�

Printed advertising

������IO\HUV�DQG�EURFKXUHV
����FRSLHV�RI�WKH�SDUWLFLSDQWV̵�FDWDORJXH�
.DNHPRQR�DGYHUWLVLQJ�EDQQHU�GLVSOD\HG�GXULQJ�WUDGH�IDLUV�
�%LRIDFK��1DWXUDO�	�2UJDQLF�3URGXFWV��1DWH[SR�DQG�7HFK	-
%LR̿�

Press 

+LJK�SURͤOH�PHGLD�FRYHUDJH��IHDWXULQJ�HDFK�SDUWQHU̵V�
QDPH�DQG�ORJR�
%�,�2��1̵'D\V������3UHVV�UHOHDVH
%�,�2��1̵'D\V������3UHVV�NLW�
%�,�2��1̵'D\V������2YHUYLHZ�UHSRUW
:LGH�SUHVV�FRYHUDJH�E\�MRXUQDOLVWV�DWWHQGLQJ�WKH�HYHQW

Email marketing ��GLUHFW�HPDLOV�VHQW�RXW��VFKHGXOH�DYDLODEOH�RQ�UHTXHVW�
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Become a Partner

-RLQ�XV�DV�DQ�HYHQW�SDUWQHU�DQG�ERRVW�\RXU�YLVLELOLW\�DQG�UHFRJQLWLRQ�ZLWK�RXU�WDUJHW�DXGLHQFH��0RUHRYHU��DVVHUW�\RXU�FRP-
PLWPHQW�WR�WKH�WKHPH�RI�QH[W�\HDU̵V�FRQYHQWLRQ�DQG�HQMR\�WKH�XQLTXH�RSSRUWXQLW\�RI�SOD\LQJ�DQ�DFWLYH�UROH�LQ�WKLV�LQWHUQD-
WLRQDO�HYHQW�

Partnership Terms
As a partner, you will commit to advertising the event:
̽�2Q�\RXU�ZHEVLWH�̰��GLDU\�QHZV��
̽�3XEOLFLVLQJ�\RXU�VXSSRUW�RQ�%�%�VRFLDO�QHWZRUNV�
̽�+DQGLQJ�RXW�EURFKXUHV���IO\HUV�DW�EXVLQHVV�HYHQWV��FRQIHUHQFHV��WUDGH�IDLUV�DQG�ZRUNVKRSV̿��
̽�6HQGLQJ�RXW�DQ�HPDLO�SURYLGHG�E\�2UJDQLFV�&OXVWHU�WR�DOO�LWV�PHPEHUV�VWDWLQJ��̸̿��LV�D�SDUWQHU�RI�%�,�2��1̵�'D\V�������DQG�
ZLOO�DWWHQG�WKH�HYHQW�RQ�$SULO��WK�	��WK������LQ�9DOHQFH��)UDQFH�̹

+LJK�SURͤOH�SDUWQHUVKLS�YLVLELOLW\�SURYLGHG�E\�2UJDQLFV�&OXVWHU�
̽�<RXU�ORJR�ZLOO�EH�GLVSOD\HG�RQ�ZZZ�ELRQGD\V�FRP���RQ�WKH�̸3DUWQHUV̹�SDJH��
̽�<RXU�ORJR�ZLOO�EH�GLVSOD\HG�RQ�WKH�ZHEVLWH�XQGHU�̸7KH\�:LOO�%H�$WWHQGLQJ�%�,�2��1̵�'D\V�����̹�
̽�1 free pass�WR�WKH�HYHQW�RQ�$SULO��WK�	��WK�������ZLWK�IXOO�DFFHVV�WR�FRQIHUHQFHV�DQG�URXQG�WDEOH�GHEDWHV��SUH�RUJDQLVHG�
%�%�PHHWLQJV��WKH�7DVWLQJ�	�7HVWLQJ�7RXU��RUJDQLF�OXQFKHV�DQG�FRIIHH�EUHDNV�DQG�SRVW�HYHQW�RYHUYLHZ�UHSRUWV�DQG�GRZQ-
ORDGV��ZRUWK��͍����H[FO��9$7��

New for 2016

%HFRPLQJ�D�SDUWQHU�RI�%�,�2��1̵'$<6�SURYLGHV�\RX�DV�ZHOO�DV�UHJLVWHUHG�PHPEHUV�RI�\RXU�RUJDQLVDWLRQ�ZLWK���
̽�A special price��ZLWK�IXOO�DFFHVV�WR�WKH�ZKROH�HYHQW�
̽�1 free pass��SUHVHQWDWLRQ�DQG�WHVW��WR�KDYH�D�VWDQG�LQ�WKH�7DVWLQJ�	�7HVWLQJ�7RXU��only one�UHJLVWHUHG�PHPEHU�FDQ�WDNH�
SDUW��ZRUWK��͍����H[FO��9$7���
̽�7KH�RSSRUWXQLW\�WR�KDYH�\RXU�ORJR�SULQWHG�RQ�WKH�VLJQ�RI�WKH�UHJLVWHUHG�PHPEHU�RI�\RXU�RUJDQLVDWLRQ�WDNLQJ�SDUW�LQ�WKH�
7DVWLQJ�	�7HVWLQJ�7RXU�FRQWHVW�
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They Have Placed Their Trust In Us

Financial Partners

Technical Partners

International Partners

Press Partners
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Appendices

Communication Media
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BEFORE THE EVENT AFTER THE EVENT 
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/H�7RXW�/\RQ
%LRͤO�
9DXFOXVH�$JULFROH
,QIR�&KLPLH�PDJD]LQH��)HEUXDU\�DQG�$SULO�
%LR�/LQ«DLUHV
&RVP«WLTXH�+HEGR
$JUD�DOLPHQWDWLRQ��0DUFK�DQG�$SULO�
)RUPXOH�9HUWH
$OWHUQDWLYHV�(FRQRPLTXHV
([SUHVVLRQ�&RVP«WLTXH
/̵(FKR�GH�OD�'U¶PH�HW�GH�O̵$UGªFKH
%UHI�5K¶QH�$OSHV
/H�&XLVLQLHU

'DXSKLQ«�/LE«U«�
)XWXULEOHV�,QWHUQDWLRQDO�
$JUD�DOLPHQWDWLRQ��
/̵(FKR�GH�OD�'U¶PH�HW�GH�O̵$UGªFKH�
/HV�1RXYHOOHV�(VWK«WLTXHV�VSD�
%LR�/LQ«DLUHV�
3KDUPDFLHQ�PDQDJHU
/HV�1RXYHOOHV�3XEOLFDWLRQV�
([SUHVVLRQ�&RVP«WLTXH���VSHFLDO�LVVXH

W
E

B
 M

E
D

IA ,QQRYDWLRQ�5K¶QH�$OSHV�&&,�
)«PLQLQ�%LR�
$QQXDLUH�9HUW�
5K¶QH�HQ�YHUW�

5K¶QH�HQ�YHUW�
3UHPLXP�%HDXW\�1HZV�
%H\RQG�%HDXW\�EORJ�
/̵2EVHUYDWRLUH�GHV�&RVP«WLTXHV
%LRͤO

What They Said

2014-2015 Press Coverage

mb/HDUQ�PRUH�DERXW�WKH�
)UHQFK�PDUNHW����..��IXWXUH�
LQVLJKW�LV�YHU\�LPSRUWDQW�}�

Organics Brazil
mb%HLQJ�DV�FORVH�DV�

SRVVLEOH�WR�SURGXFHUV��
PDQXIDFWXUHUV��̿��DQG�WR�
FRQVXPHUV̵�H[SHFWDWLRQV�}�

Vente Privée

mb([SORUH�WKH�)UHQFK�PDUNHW�
DV�)UDQFH�PHDQV�TXDOLW\�RI�IRRG�
DQG�JRRG�WDVWH���̿��DQ�LQVLJKW�
LQWR�WKH�)UHQFK�PDUNHW�DW�WKH�
PRPHQW�DQG�LQ�WKH�IXWXUH�}

&OHDUVSULQJ�8.

m�)LQG�EXVLQHVV�SDUWQHUV��̿��
EH�VXUURXQGHG�

E\�SURIHVVLRQDOV��̿��}
Namaki

is:
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PARTNERSHIP REGISTRATION FORM

Fill in the form and return it by post or e-mail to:
2UJDQLFV�&OXVWHU�,1(('�529$/7$,1

��UXH�0DUF�6HJXLQ�̰�%3�������$OL[DQ�̰�������9$/(1&(�&HGH[�����)5$1&(
7HO������������������������

1DPH�RI�RUJDQLVDWLRQ��

3DUWLFLSDQW̵V�ͤUVW�QDPH�DQG�VXUQDPH��

$GGUHVV��

3RVWDO�FRGH�DQG�FLW\�WRZQ�

6WDWH�DQG�FRXQWU\�

3KRQH�QXPEHU��

(�PDLO��

7ZLWWHU�KDQGOH���)DFHERRN�SDJH���/LQNHG,Q�,'��

�,�ZDQW�WR�EH�D�SDUWQHU�RI�%�,�2��1̵'$<6

�6LJQHG�DW��SODFH�    , on �GDWH�      
 

6LJQDWXUH�DQG�VWDPS�



How to get to B.I.O. N’Days

Event venue

For more information on B.I.O. N’Days 2016
Please contact

Partnership Information

$XGUH\�%28721
��������������������

DERXWRQ#RUJDQLFV�FOXVWHU�IU

www.biondays.com


